
D’CENT Wallet Partners with Taiko for Next Phase of ‘Tap That Drop’
Web3 Campaign

June 25, 2025 – Leading Korean biometric crypto wallet provider D’CENT has officially
launched the third phase of its highly anticipated Web3 initiative, Tap That Drop, in
collaboration with Ethereum Layer 2 network Taiko Alethia. The campaign offers users an
opportunity to earn token rewards and limited-edition, zodiac-themed NFTs by completing a
series of interactive blockchain-based quests.

This partnership marks a significant milestone in D’CENT Wallet’s transformation from a
secure cold storage solution to a fully integrated Web3 participation platform.

A Shift from Secure Storage to Web3 Enablement

Developed by Korean crypto security firm IoTrust, D’CENT Wallet was introduced in 2018 as
the first biometric hardware wallet, integrating fingerprint authentication to ensure both
convenience and advanced security. The device has since grown to support over 85
blockchains and 4,500 digital assets, with a global user base spanning 220 countries.

With the ongoing expansion of Web3 adoption, D’CENT has redefined its role—shifting focus
towards enabling user participation in decentralized ecosystems. New features such as
portfolio tracking, on-chain data browsing, and engagement-based rewards reflect this
strategic evolution.

Inside Tap That Drop: Gamified Web3 Engagement

First launched on May 27, 2025, Tap That Drop is a seasonal campaign series designed to
introduce users to emerging decentralized projects through a structured quest system. Each
participating project offers unique tasks, with corresponding token incentives and Star
Collection NFTs, based on zodiac themes. These NFTs not only serve as collectibles but also
enhance the user’s reward tier for the final Mega Airdrop.

So far, two partner campaigns have delivered impressive engagement:

Skate (May 28-June 9): Over 20,000 participants claimed the full allocation of 500,000
$SKATE tokens, alongside the Aries-themed Rammie NFT.
MAP Protocol (June 10-24): Distributed 5.8 million $MAPO tokens in under two hours,
accompanied by the Taurus-inspired Bulloo NFT.

Taiko Joins the Campaign: June 25 – July 9

The third installment of Tap That Drop introduces Taiko Alethia, a zkRollup-based Ethereum
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Layer 2 network. Since its mainnet launch, Taiko has processed over 250 million transactions,
and received strong community support, including a symbolic first block proposed by
Ethereum co-founder Vitalik Buterin.

During the two-week campaign window, D’CENT users who complete Taiko’s designated
quests will be eligible to receive a share of 52,000 $TAIKO tokens and the third exclusive Star
Collection NFT. As with previous campaigns, reward availability is limited and expected to be
claimed rapidly.

Enhancing Web3 Access with Enterprise-Grade Security

D’CENT’s biometric hardware wallet remains at the core of its platform. Featuring a CC
EAL5+ certified chip, it offers industry-grade protection for private keys, while maintaining an
intuitive user experience through its mobile companion app. This combination of high
security and seamless dApp interaction positions D’CENT as a leader in user-friendly Web3
participation.

Users engaging in the Tap That Drop campaign through the biometric wallet enjoy exclusive
benefits, including higher-tier airdrops and additional bonus rewards.

Conclusion

With Tap That Drop, D’CENT is redefining what a hardware wallet can offer in the
decentralized era. By combining security, usability, and gamified engagement, the platform
empowers users to take an active role in the Web3 ecosystem. The partnership with Taiko
not only expands the campaign’s reach but also reinforces D’CENT’s vision of creating a
secure, accessible, and rewarding blockchain experience for all users.


